
THE ROLE

We’re looking for self-starters, makers, doers, and creative visionaries to dream up 
and lead disruptive and groundbreaking marketing. We’re looking for people who 
share our mission to spread joy.

The ideal candidate is obsessed with culture and insights with a social-�rst aesthetic 
and an agency background. You love to create social assets, obsess over crafting 
comps that tell a story, have mastered the art of creating engaging presentations, 
and stay current with design trends across social and the larger design world. The 
Graphic Designer can take projects from concept through �nal execution, is comfort-
able working at the speed of social, and stays organized across multiple ongoing 
projects at once. You’re an expert in Adobe CC, dabble in Canva, have some experi-
ence with animation and are hungry for the opportunity to make attention-grabbing 
work that connects authentically with culture. You’ll be working on organic brand 
channels, viral content ideas, headline-grabbing projects, and more.

This person has a background in creating reactive and organic content at a creative 
agency, lives for the social buzz, focuses on customer engagement, intuits client 
needs, develops & delivers killer proposals, and orchestrates home-run projects that 
leave clients begging for more. You have extensive experience across social media, a 
track record of disruptive brand marketing, and a bent to building creative solutions 
based around cultural trends.

 

RESPONSIBILITIES

Concept and design for social content, marketing collateral and other disruptive 
cross-channel executions alongside our copywriters, strategy, and account teams
Create amazing comps, branding and assets, presentation decks, illustrations and 
animations that bring the work to life
Have a passion for design, culture, art, and music
Identify current and new trends and content opportunities on social
Actively participate in internal meetings by contributing concept and design ideas, 
as well as iterating and expanding on established directions
Embrace M+S’s approach to creative disruption
Become a world leader in organic social-�rst marketing, and lead brands to cultural 
relevance
Partner with the copywriting and strategy team to see the creative vision carried 
through to delivery
Design Movers+Shakers branded assets, marketing collateral, and social media 
content
Provide quality assurance on creative deliverables
Build and maintain a good rapport with the creative team, strategists, account 
managers, producers, and leadership
 

QUALIFICATIONS

2-4 years of graphic design experience at a creative agency, design studio or similar 
setting. 
Art Direction experience a plus! 
Experience designing for social platforms, establishing and evolving design systems, 
creating presentation decks, comps, templates and layouts.
Ability to uphold brand guidelines with a strong eye for design. Obsessed with 
details!
Exceptional eye for detail and trained in typography, layout and color theory.
Comfortable working across di�erent social channels while building and maintain-
ing consistency,
Experience working under pressure and ability to simultaneously handle a wide 
range of assets, tasks and projects.
Passion for delighting clients and going above & beyond.
Strong verbal, presentation, and interpersonal communications skills.
Expert pro�ciency in Adobe Photoshop, Illustrator, InDesign, Canva, and Google 
Slides.
Motion experience and pro�ciency in After E�ects is a big plus. 
Deep understanding (and obsession) with entertainment and social storytelling 
formats of today, such as TikTok, and a high interest in new and emerging social 
platforms. A low interest in traditional media
Spread Joy!

KYRA
JOHNSON

GRAPHIC DESIGNER

I am a multifaceted young creative 
with a BFA from University of 
Maryland and roots planted in 
Washington, DC. With a fine art 
background, I have a unique approach 
to design as a tool for capturing 
attention and shaping perspective.

From beer labels to window wraps to 
billboards; from non-profits to startups 
to agencies, I've had the honor of 
bringing visions to life since 2020.

ABOUT

(808) 938 - 8351

kyra.johnson234@gmail.com

www.kyrajohnson.art

Washington, DC

Adobe CC Suite
Illustrator, InDesign, Photoshop, After 
Effects, Animate, Premiere, Lightroom, 
Audition

Web Design Programs
Figma, Webflow, WordPress, Wix, 
Squarespace, Showit

Procreate (iPad)
Illustration & frame-by-frame 
animation

SKILLS

EDUCATION

BFA, Studio Art
University of Maryland  I  2017 - 2021

◦ Art Honors Program  |  2020 - 2021
◦ Dean’s Advisory Board  |  2020 - 2021
◦ School of Art Commencement Speaker

FREELANCE

◦ Michael’s Cafe [2024 - Present]
Redesigned all menus and creating marketing collateral for 
this beloved family-owned restaurant group in Baltimore.

◦ Studio RSG [2024]
Created social graphics and design e-mails for popular 
wellness company, Glo

◦ Maryland Department of Agriculture [2023]
Worked on various consumer-facing products such as 
pamphlets, fliers, postcards, etc.

◦ Customize Your Life [2021]
Produced all illustrations for now-published book, 
Customize Your Life. Foreword written by Danica Patrick!

◦ Shady Grove Fertility [2020]
Created animated ads for Better Approach web campaign

FULL-TIME EMPLOYMENT

Graphic Designer
Collins + Co.  I  April 2022 - June 2024

◦ Spearheaded creative projects for over twenty different 
clients making waves in the local hospitality industry

◦ Created hard-hitting logos, brand identities, motion 
graphics & animation, newsletters, product packaging, 
large-scale print collateral, and website design

◦ Client-facing lead designer & creative strategist for 
top-grossing client, Guinness Open Gate Brewery

Graphic Designer
Transformer DC  I  March 2020 - March 2022

◦ Created & implemented design templates for 
public-facing assets including e-newsletters, curatorial 
pamphlets, and social media graphics

◦ Beautified professional documents such as grant 
proposals, fundraising slide decks, and infographics

Associate Director of Design
FGS Global  I  September 2026 - Present

◦ Partnering with Creative Directors to provide 
creative strategy & design collateral within multiple 
workstreams servicing national & Fortune-500 brands

Senior Designer
FGS Global  I  June 2024 - September 2026

◦ Owned all creative for one of the company’s 
top-grossing clients, to include marketing campaigns, 
professional decks, paid ads, and more


